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Making New Town Cores
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Pre-automotive, well served by rail transport EUR@GREPRECEDENTS — COPENHAGEN, DENMARK; KRAKOW, POLAND
Architectsof Community
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Pre-automotive, well served by rail transport, $iolaick sizes —how do we plan this character toB&PONT CIRCLE, Washington DC
Architectsof Community
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o Start with the right — Make places people want to be!

» Use Market-appropriate mixed-use that create urbanism

» Consider your carefully

» Control the of the entire environment

e Think (& therefore plan) like i

 Manage as you would any vital toxic resour

* Spend only where it matters.
» Use available: to accelerate project development

ACNU

Australian Congress for New Urbanism




SOUTHBMALL, Edina MN, 1950’s; FAIR OAKS MALL, Fairfax/A, 1970’'s

Malls create a pleasant and wonderful place!
Victor Gruen; The Taubman, Companies
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» Pedestrian Oriented

» Cars OK (subordinated to a pleasant, walkable pubhalm)
* Provide constant sense of enclosure

* Entry doors every 30’ (60 MAX!)

» Exude vitality with signs and shop windows

 Tactile detail and appropriate civilities (benchasbrella stands, etc.)
 Design for those with strollers — accessibilityh@t just for wheelchairs

» Appropriate hierarchy at all levels (MasterplamjlBing Architecture, Detalil

» Soldiers and Heroes
* [dentiflable and Memorable

Creating Critical Mass & Places People want to be! AC N l

Australian Congress for New Urbanism




Provide Sense of Enclosure GENERIC INTERSECTION, HWY A1lA, East Coast, USA

Architectsof Community
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FALLBGVE, Rockville, MD, 2002

But provide more than just the enclosure -- Providéle street entry doors every thirty feet.

Lessard Architectural Group
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More than just the enclosure -- Provide viableedtesmtry doors every thirty feet. FALLSGROVE, Rockville, MD, 2002

Lessard Architectural Group
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FESTIVAL STREET, BETHESDA ROW, Befsda, MD, 2005

Torti gallas and partners Architectsof Community
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“ General |
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Torti gallas and partners
CONTROL THE QUALITY OF THE ENVIRONMENT




NEW ANCHORS ARE SUPPLANTING THE DEPARTMENT STORE ! C N l ]

Australian Congress for New Urbanism
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Appropriate Character Inappropriate Character

Architectsof Community




Torti gallas and partners
“Streetscaping” — Providing the appropriate civiliteghe public pedestrian realm




CONTROL THE QUALITY OF THE ENVIRONMENT




NEW ANCHORS CAN REPLACE THE DEPARTMENT STORE
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THINK LIKE A RETAILER
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MANAGE PARKING




Torti gallas and partners
MANAGE PARKING
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e Block Diagram

MANAGE PARKING
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MANAGE PARKING - PHASING
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MANAGE PARKING - PHASING




MANAGE PARKING
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SPEND MONEY WHERE IT MATTERS
















USE PUBLIC FINANCING TOOLS AS MUCH AS POSSIBLE
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USE PUBLIC FINANCING TOOLS AS MUCH AS POSSIBLE







At the June 2005 ULI “Town Centers: How are theyfprming’session:

- The consumer is looking for variety, community &ilaenticity — Fed R

- Rents/Sales within a pedestrian oriented rea&2886 higher in
residential units above stores than those in adfassghborhoods - FR
- Ped. access to upscale grocers spike housingsvali®é - David Mayhe

- Office rents increase 12% in town center envirom®ieabove retail)

-over neighboring office parks — The Peterson Co’s.

- Rall Transit access adds a 20-25% premium — Arcles&mith
- Metro is worth more the farther out you go -- A/S
At the annual spring ICSC convention in Las Vegas:

- Entertainment retail provides a 15-20% cross-sigancrease in
per square foot sales; center visits are longeemr&t & Assoc.
- 35,000 sqg. meters min. retail for critical mass&AS
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